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The g article ebook your business needs

Preface by Lee Rickler - Director of Point and Stare

So, back in 1996 a designer friend called me up “you have an
email address don't you?" he enquired, “Yes" | replied - “Good,
then you know all about this world wide web thing".

From this conversation | ended up building the Microsoft
Games website - | was now officially a ‘web designer’.

Since then | have worked with many firms around the world
including Apple, Canon, BBC, ITV, Sky and many, many more.
Fast forward and | am now (since 2008) the Director of Point
and Stare the online media agency.

In this ebook are articles | have published over the years
covering a plethora of knowledge and insight based on best
practices for a successful online presence.

And of course, there are plenty more articles here.

Please enjoy and feel free to pass this ebook on and, of course,
get in touch anytime - | enjoy all feedback, positive and
negative.

POINT AND STARE
ONLINE MEDIA AGENCY
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Foreword by Stefan Thomas Author Business
Networking for Dummies and Instant Networking

I've known Lee for almost nine years now, and am very pleased that he handles my
web presence for both of my businesses.

Building a web site is one thing. Creating a presence on the web that completely
reflects your business AND drives sales, that is where Lee really specialises. He
chooses to understand small business, he chooses to keep exceptionally up to date
with social media, trends on the internet and marketing. And he chooses to pass
that to all of his clients and, through this short book, to the wider business
community as well.

This book, in my opinion, is very worth spending some time reading, and
implementing the valuable lessons it contains.

Table of contents:

e The Importance of Great Copy for your Company Website

e How to compress your website images

e 2 Step Authentication on WordPress

e How to Protect Your Brand Online

e How (and why) to : Never use admin as your username
e The Alternative A to Z of Social Media

e Checklist for a Good Business Website

e The Ato Z of web development

e Top 10 web development no-nos
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The Importance of Great Copy for your
Company Website

Point and Stare has designed your beautiful website; it's speedy, sharp and
visually sound - a testament to your business and a corner of the Internet you're
proud to call your own. So, what's next? Copy.

You need clever and carefully crafted copy that will carry your reader arm in arm
in a gleeful skip to your desired destination - be it a contact form, shopping cart
or email sign-up box.

Easy, right?

For those already calling upon painful memories of English GCSE and Googling
‘writing tips' faster than you can say 'SEQ’, don't sweat - a professional can have
you copy confident in no time. Here, we give three reasons not to skimp on
copywriting costs..

1. Search Engine Optimisation

An advertising revolution, a necessary buzzword and three niggling letters at the
back of every business owner's mind, SEO demands fresh content and savvy
social media. Love or hate it, your website heeds SEO.

However, gone are the days of keyword stuffing and cunningly crafting websites
for your own back-linking benefits. Google's latest algorithm crawlers have
smartened up and are now calling for (and crediting) consistent, quality content.

For this reason, it's vital that your copy reads for an audience first and a search
engine second. It needs to be easy to read, non-repetitive, and forge genuine,
organic links and shareability among other sites in your field.

2. Proofreading
Nothing makes a copywriter want to cry more than seeing a brilliant, well-
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thought out website let down by god-awful grammar, poor punctuation and
sloppy spelling. Errors like these will reflect badly on your business. After all, if
you can't be bothered to perfect your website content, why should potential
customers assume you will up the ante for your services? Don't forget,
proofreading is the difference between knowing your shit and showing you're shit
- and we know which category we'd rather fall into!

In perspective, a fantastic website with clumsy copy is like drinking champagne
from a plastic cup through a straw. Just don't ruin it.

3. Be Heard

The Internet is a vast, expansive space with hundreds of thousands of businesses
competing for the top spot. This means that once found, it's crucial that your
website retains your reader, grabbing their attention and invoking interest to
make them respond to your all-important call to action.

What's more, as writing for digital greatly differs from print, you need to consider
nuances such as what copy belongs ‘above the fold', scan patterns and A/B
testing - it's no myth that a single word can make the difference between making
a sale or being left for a competitor.

With this in mind, it is best to hire a professional copywriter for your website
content, ideally one with a strong marketing background - as the old saying
goes, you're only as good as your word.
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Up to 20 images, max 5 MB each.
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How to compress your website images

| thought I'd write a few words and point you in the direction of a few ways to
compress your website images.

As we work primarily in WordPress, naturally we'll look to see if there's a plugin
for that or at least an APl we can hook into.

WordPress Plugin

One of the best services around is TinyPNG - although they also convert JPGs as
well as PNG - and as well as having a WordPress plugin, they also offer access to
their API and, for those that use Photoshop, they even have a plugin for that.
Quality!

Compress JPEG & PNG nnages
! u N
vaPNG \X/ordPress oluqm
With this plugin you can automatically optimise all your images by integrating
with the TinyJPG and TinyPNG API which will in turn automatically optimise any
iImages you upload. You can also preserve copyright metadata, creation date and
GPS location in the original images and it's WooCommerce compatible.

< {

Online service

Another option would be to use an online service like Compressor.io. This free
service allows you to upload your compressed images directly to your Google
Drive or Dropbox accounts.

It also allows you to compress SVG and GIF files, as well as the standard JPEG
and PNG.
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Desktop application

The final recommendation is a Mac based desktop application and a web service
called ImageOptim.

Essentially Image Optim allows you to rip out all the EXIF metadata, such as GPS
position and camera serial number if you so choose.

info@pointandstare.com
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2 Step Authentication on WordPress

WordPress security is a major element when we set up a new project or as part
of our WordPress maintenance packages.
But, like anything else, a chain is only as strong as it's weakest link.

By default WordPress comes with basic login security built-in, although that's
now getting better with it's Password Strength Test which can be found in the
password reset and WordPress install screens. There you are presented with a
long, random, password although you can opt to use your own rubbish password
if you choose.

In addition to this, WordPress have also stopped e-mailing passwords, so valid
passwords aren't going to sit in your inbox, waiting for some email hacker to gain
access.

That said, regardless, hackers will still try to get in and since a few years ago, 2
step/ 2 factor authentication has been making big inroads.

By definition 2-step authentication requires 2 elements - your password AND
access to a special code either texted to your phone or via an app on your phone.

Due to the big eco-system built around \WordPress, there are a few plugins
specifically developed around 2-step authentication. Below | talk about 3 of
them.

? 132700
- - -'I-
N

Duo Two-Factor Authentication
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From their own description:

Duo's WordPress plugin enables two-factor authentication for WordPress logins,
complete with inline self-service enrolment and authentication prompt.

Not only can you use Duo Security to protect your WordPress login, you can also
use it on many other sources including VPNs, \Web Apps, Cloud Apps, Microsoft
Servers .. the list goes on.

Wordfence:

1
iil' ‘.iF Securing your WordPress website

Wordfence Security

Although more a highly rated overall security plugin for WordPress, one (paid for)
element is a form of 2-step authentication - Cell phone sign in - which works by
texting you a code to add to the end of your regular password.

Even if you don't want to implement this feature, the $39 a year they charge
really is huge value for what you get and | strongly advise stumping up the cash
if only to support the development.

¢¢ password free login with
Clef hits all the high notes.

-Marcus Couch, WPTavern

b

Clef Two-Factor Authentication

Finally, you can do away with passwords altogether with Clef which pronounces
itself as Modern two-factor that people love to use: strong authentication without
passwords or tokens; single sign on/off; magical user experience.

The idea is simple, each time you want to login to an account, rather than trying
to remember a password, you simply use your phone to scan the presented
‘Wave'.

The big question, of course, is does 2 step authentication work? The short answer
is yes, but, as mentioned right at the beginning, a chain is only as strong as its
weakest link. 2 step authentication is a big brick wall for those trying to break into
your WordPress based website but, if you're on some nasty, cheap shared
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hosting plan then no matter what processes you put in place, you're still at a
disadvantage.

My advice - If you're not using 2-step authentication in your general web usage,
you're strongly advised to start right here with this article from Google to see
what's missing from your overall online security.
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How to Protect Your Brand Online

In the chaos of today's Internet era, it can be difficult to maintain a clean, accurate
image for your brand that represents your company philosophy. Having a
website for your business has become as necessary as having milk in your tea,
and with such a large number of threads being spun on the World Wide Web it
can be easy for your brand to become tangled up. With online activity raging at
such a galloping pace, just how can you keep on top of your online brand and
maintain the trusted reputation you have worked so hard to establish.

A professional, attractive website

Every man and his dog has a website these days, making it all the more crucial
that your website is user-friendly, professional, and looking fantastic. Trying to do
it yourself might seem exciting and economical, but in the end it will only prove
to be time-consuming and highly frustrating. At Point and Stare, we are able to
instil the personal factor and philosophy of your brand into a website that you will
be proud to call your own.

Quality content

Having a website is great, but allowing it to stagnate through a lack of content is
not. A blog, or the publication of articles, offers the opportunity to let a fresh
stream of content flow through you website, making it more Google-friendly. In
these posts, ensure that you produce high-quality, relevant and interesting
content that will spark discussion, raise awareness of your brand and, ultimately,
create interest in your business.

Security

The advance of hackers and brandjackers means that you must always be one
step ahead of the bad guys. In the first instance, secure your website against
malicious hackers, but also protect the high-quality content that you are
producing. If it is valuable, it is vulnerable, and it is worth employing the services
of professionals who will ensure your brand will not be tarnished by cyber
attackers. Point and Stare are able to offer a comprehensive security package
that will not only take regular back-ups of all your website data, but will also
monitor your website 24/7 for any suspicious activity.
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Awareness

The breakneck speed of the online world can be mind-boggling, but don't be
fazed by this; gain an awareness of your company's activity on social media by
frequently keeping an eye on your chosen social media channels. It is also
extremely important that you tackle any criticism, good or bad, that might arise
on these platforms in a tactful and reasonable manner, demonstrating to your
online followers that you are customer-focused and care about their experience
with you.
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How (and why) to : Never use admin as
your username

At Point and Stare we have been predominantly designing and developing
WordPress based projects for around 6 years.

At the top of the list comes security — most attempts to break into a site are via
the login page using simple user names like ‘admin’.

The obvious advice is to never use ‘admin’ as your username.
When users are created they are giver a sequential number and another route for
hackers is to use ?author=1 as an example.

So, we have 2 issues to sort out before we do anything else - create a user not
named ‘admin’ and with a random number, not 1, 2 etc.

There are many ways you can do this but the easiest/ quickest way | have
found is this:

1, Set up a fresh install of WordPress as usual and when you're asked to set up
the admin, go ahead and use anything simple - ‘admin’ and ‘password'’ is totally
fine at this point.

2, Once you've completed the install, log in as usual and download a plugin
called “Add Multiple Users for WordPress" - ignore the “not updated for 2 years”
message, it works fine.

Add Multiple Users Install Now

for WordPress ,
Maore Details

Bulk add user registrationsto a
WordPFress site using a variety
of methods.

By HappyNuclear

wR R WY (29 Last Updated: 2 years ago

27,426 downloads Untested with your version of WordPress
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3, Before you go any further, create a simple text file with as many fake users as
you want (I have a sample file you can have if required - just ask).

The file needs to have the following on a single line:

Username,password,email address,role (I set all these to subscriber),First
name,Last name

Create a few entries, all on a single line, then copy/ paste, changing some
random characters - around 30 or 40 entries is fine:

Jefhgfk.Ri4R jfkgfr@gil. com,subscriber,Bob,JJJe

Jjefk Riakg78iR kihg2lkih@lkjkjh.com,subscriber, ff,Ke

Jefbijhgfk.kRihg78iR jeujhgfk@gkihgmjakjhil. com,subscriber, Je,ne

Make sure all the names and emails are unique.

4, When ready, go to AMU > Import CSV Data and copy/ paste all the details into
the “Or paste your CSV data in the box below" - click ‘Next step'.

AMU AMU

Plugin Settings

€ Collapse menu

Manual Entry

Import Email List

5, Click the blue “Skip form and Add Users' button - voila! A ton of fake users
created.

Add Standard Column Names
ast_name nickname description rich_editing comment shortcuts admin_color show_admin_bar front aim
Add Custom Column Names

Add a custom column name: | Add Custom Column |

Your CSV Data

Jefhgfk.kj4R jfkgfk@gil.com,subscriber,BobJlje

Jjefkkjtkg78jR kihg2Ikjh@Ikjkjh.com,subscriber, ff,Ke

jef6ijhgflc king78]R jeujhgfk@gkjhgmijakjhil.com,subscriber,Je,ne

Jjefkihgkik.kj4kjhg 78]R,jef3333kjhgfk@gkjhakjhil.com,subscriber Jeff,Keane
Jef9876kjhgfk kikihg 78R [efkj333hatk@gkhgS67665mak hil.com,subscriber Jff,ane
Jefkihgkihgfi kj2kr

jefkjhgkhgjhgflk kikihg78jR jefkzhgccfk@gkjhgmadkjcxz hil.com,subscriber, kkeff, ddd

efkjihgkih.kjkihg | kB556gfk@gkjihgmakj6655hil.com,subscriber, tyt5f, jkne

Total lines found in this document: 1

Click the Create User information Form button to convert this user information into a Form, allowing you to review and customise specific information.

Create User Information Form

Alternatively, choose the Skip Form and Add Users option if you want to i add all users. Impi : If you are adding more than 100 users in one
pass, it is recommended you use this option. Please see the information at the bottom of the screen for more info.

Skip Form and Add Users

How to use the Dynamic Sorter

6, Now add a real user - Your preferred username/ password (a better, more
secure idea would be to use a ‘pass phrase’).
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Hint - For random passwords, | use Strong Password Generator.

7, Now it's time to log out and then log back in using your real details.

8, Once logged in, remove the AMU plugin and all the users except yourself
(obviously).

You should now have a clean user account not named admin and not a low
number.
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The Alternative A to Z of Social Media

Compiled below is an alternative A to Z of social media platforms.

These lesser known companies provide a product or service that can be used in your
social media campaign alongside, or instead of, the big boys.

A - Active Rain: ActiveRain is the largest and most active professional social

network and marketing platform in the real estate industry.
B - Bambuser: Shoot video & chat with your viewers while broadcasting.

C - CafeMom: A community where mothers get advice, support, connect with
other moms, and express themselves in groups, journals, polls, and blogs.

D - Deviant Art: If it feels like art, looks and smells like art you'll find it on
DeviantArt.

E - Expono: A global photo sharing community that allows users to upload their
own photography, build photo galleries and albums and share them with all of
their friends.

F - Fun Advice: Free to join, fun to participate. Fun Advice makes it easy to feel
comfortable asking questions and finding answer.

G - Goodreads: The perfect place to discover new books and authors, then
share your thoughts with the community.

H - His: Meet up, hang out, play games and have fun on his.

| - Instructables: How To/ DIY community. Make and share inspiring,
entertaining and useful projects, recipes, and hacks.

J - Jambase: The premiere social network for live music & concert information.

K - Kartme: The personal content organizer offering free tools for saving links,
recipes, photos and notes that you can then have other share and comment on.

L - Lafango: Community showcasing talents. Host your video, audio, photos, and
media.
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M - Mygente: The largest Latino-American community online with forums,
groups, chat & blogs.

N - Nibbledish: Amazing recipes, delicious food, wonderful reviews, and
beautiful photography. Created and rated by its users.

O - OpenZine: A social publishing platform with browser based tools to create
and socially share ideas.

P - Pure Volume: PureVolume is a website for the discovery of new music and
fresh emerging artists.

Q - GBN: Design industry news & discussion for the masses.

R - Reality Sandwich: Magazine of ideas for the transformational community
whose topics are at the heart of a vibrant new transformational culture
addressing social, spiritual, and ecological issues.

S - Storybird: Collaborative storytelling for families and friends.

T - TakinglTGlobal: Online youth community interested in global issues and
creating positive change.

U - UnitedCats: Cat-lovers community site. Cats, kittens, puppies, websites,
photos, rating, forum and tips.

V - Viadeo: \Where professionals meet to network, connect and showcase their
expertise or find a new job.

W - Wire Fan: Wirefan users can submit their own news and stories to the
community and network.

X = Xerpi: Store and share your favourite links with all of the web.

Y - YoulLicense: Youlicense is an online network for music artists, publishers,
labels to conduct business directly with potential content buyers.

Z - Zerply: Share your artistic, engineering & management experience with the
film, games and VR industry's highest quality community.
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Checklist for a Good Business Website

Having an online presence is now a standard requirement for any business that
wants to succeed, grow and make a hame for itself. To establish an online
presence that raises the profile of your business, while engaging your target
audience and enhancing the marketability of your products or services, you need
a carefully developed website that will make an impact.

So, to provide a guideline for any businesses contemplating how to develop their
website, or for business owners wondering how to enhance their online
presence, here's Point and Stare's checklist of what makes a good business
website:

e Flawless copy which is free of any errors is essential for any site, as it will
guarantee that your business is perceived as professional and credible. A
sloppily written website is the surest way to lose potential customers and
damage your brand image.

e Allsite content should be thoughtfully organised with a clear, logical
structure to make the site as user-friendly as possible. Using professional,
bold visuals, including images and videos where appropriate, will also
heighten the appeal of your website and raise your brand's profile.

e Business websites should always be developed using fresh, contemporary
designs in keeping with the latest web design trends, and reflecting the
tone and style of your brand. Generally speaking, websites should be
updated at least every 6 - 12 months to avoid getting out of date.

e The only way your website will be able to build your online following and
reach your target market is if it can be easily found in search engines.
Having keyword-rich content and using URLs relevant to your product or
service will allow search engines to find your site more easily and increase
your website traffic.

e With most people increasingly using smartphones and tablets instead of
desktop computers, it's critical for business websites to have mobile
compatibility. Having a mobile, or responsive, version of your website is
also more affordable than having a customised app for your business, so
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this is definitely something to be prioritised.

e Any good website must be accessible for the widest possible range of
operating systems, devices and people - this includes people with
disabilities, such as colour-blindness, for example. Always be sure to verify
with your designer that your site design and code adheres to accessibility
guidelines.

e Integrating social media into your website is particularly important for
businesses. It allows you to build your online audience, promote your
product or services on a variety of different platforms, and encourages
user interaction with your business.

These are just a few of the website features that are imperative for any modern-
day business. If you're concerned that this seems like a lot of ground to cover,
there's no need to worry - with versatile and innovative web development tools
like WordPress, building an impressive, effective business website can be easily
done.

Giving your online competition sleepless nights since 1996 |I
info@pointandstare.com



mailto:info@pointandstare.com

The A to Z of web development

After working in the online industry since 1996 | think I've picked up a few tricks
along the way.

If nothing else than to refresh my memory, here is the complete Point and Stare
A - Z of web development.

This list certainly doesn't cover every angle but it does give an overview of the
world of web development, the techniques we employ and the tools we use.

A - Accessibility

This needs to be built in from the off, giving functionality and benefit to as wide
an audience as possible. if your customers can't access your site on everything
from a desktop browser to a tablet or mobile phone, they will go elsewhere. Go
mobile or go home.

B - Brand guidelines
Adherence to these promotes good front-end structure and balance throughout.

C-Css

A Cascading Style Sheet is used to enable the separation of document content
from document presentation, including elements such as the layout, colors, and
fonts. it also stands for Can't Stand Scruffiness - keep your code clean people!

D - Doctype

A declaration at the start of an XML document that identifies the root element
and DTD of a document. Essentially this tells the browser how to render the page
content and has nothing to do with what level NHS treatment you get.

E - Everywhere

Gone are the days of simply making sure your website works in IE6 IE7, IE8, IEQ,
IE10. Now they need to work across many platforms and devices, from small
mobile phones to tablets, laptops and even TV screens.

F - Formats
Ensure all files are produced and named correctly. Best practice is to use all

Giving your online competition sleepless nights since 1996 |I
info@pointandstare.com



mailto:info@pointandstare.com

lower case and no spaces giving each file a descriptive name.

G - GIF

Extensively used format best used for displaying images primarily comprised of
solid areas of colour.

Animated gifs are making a comeback seem to have taken over the world again
- oh lordy!

H - HTML
HTML elements are the basic components for HTML markup. Validating HTML is
produced by Point and Stare on all projects.

| - Internet Explorer

The browser from Microsoft. Yeah, that one. The one that gives most
development companies the shivers. On every project we test across all major
browsers, devices and OS where relevant. Thankfully IE is now gone - replaced
with the much more developer friendly Microsoft Edge.

J - JavaScript

JavaScript has become one of the most popular programming languages on the
web and can be used, as an element of AJAX, to add motion, dynamics and
depth to a website.

K - Keywords

Keywords are essential within the main content to define the message as well as
meta information used by some search engines BUT don't overdo them - after
all, people buy from you, not search engines.

L - Layout

Proportional, liquid, hybrid, responsive - many words to explain the methods and
many units of measure exist with the most popular being pixel, em and
percentage.

M - Metadata

Metadata is included in the page header allowing for the inclusion of elements
such as simple descriptive text, dates or keywords but, please, don't add a ton of
references about Britney, unless, of course, you're selling Britney stuff.

N - Naming conventions
Name files with relevance and consistency. latest_news_button.gif is more
screen reader and SEO friendly than Untitled 24.gif

O - Open source
We strongly believe in both producing, and using, open source code allowing
others to share our knowledge and saving clients time and money.
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P - Pixels v Points v percentages

A Pixel is a single dot on the computer screen offering significant design control
whereas a Point corresponded to a physical size of printed text on paper.
Percentages are what we tend to use to create websites as this allows more
flexibility across devices.

Q - Query String

A query string is the part of a URL that contains data to be passed to the web
applications. Where possible we use URL encoding to turn these strings into
English.

R - RSS

An RSS feed can benefit publishers by letting them syndicate content
automatically and also benefit readers who want to subscribe to up-to-the-
minute information.

S - Socialising
Using social tools like LinkedIn, Facebook, Twitter, Google+ etc are paramount to
achieving maximum reach for your information or content.

T - Tips and Tricks
Learning new tips and tricks helps keep our minds active and your projects fresh.
Learn something new everyday.

U - Usability
The elegance and clarity with which users interact with a website. For obvious
reasons, high on our list of priorities.

V - Validation
All Point and Stare projects go through stringent tests to ensure W3C validation
specification compliance where necessary and relevant.

W - WordPress

WordPress is an open source Content Management System that was born
around 2003 and for many years has been a major component in the growth of
Point and Stare.

X - XHTML

XHTML (Extensible Hypertext Markup Language) is a family of XML markup
languages that extend HTML, the language in which web pages are written. The
essential difference between XHTML and HTML is that XHTML must be well-
formed, while HTML need not be. XHTML also has an X in it, where HTML
doesn't. It's the little things.
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Y - Yahoo! Site Explorer

A service once provided by Yahoo! now merged into Bing Webmaster Tools,
now .. mehh .. who cares.

Z - z-index
z-index is a CSS property that sets the stack order of specific elements. This
allows elements to be overlaid on top of each other giving a faux 3d effect.
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Top 10 web development no-nos

Previously we published 2 articles, Top 10 Business website no-nos and Top 10
social profile locations for businesses so we thought we'd show, this time, that us
developers are just as human as the rest of the world.

Below are the top 10 mistakes we find on a regular basis. It's something that
frustrates and annoys and sometimes sends shivers down our spines!

We encourage you to contact us if you find any of the following on your website
where we can explain why these mistakes are just plain wrong.

1, Name files - untiled1.html, untitled1.gif
Schoolboy error. Learn SEO, learn usability and learn to spell.

2, Research meta tag relevance

Using the meta tags name="alexa" content="10" and name="pagerank’”
content="10"? Seriously, they are a joke put about sometime ago.
Kind of like a development April Fools.

3, Build layout using tables
1999 called and want their structure back. Tables are for tabular data not layout.

4, Leave code untested and unvalidated
Cringe worthy, easy to fix validation errors can render a site ugly and unreliable
across browsers and devices. Test it and fix it!

5, Use inline styles
Put all your CSS in an external style sheet. That's where the ‘sheet’ bit in
‘Cascading Style Sheet' comes from.

6, Forget to remove development comments
Leaving in comments like ‘remove this crap before release’ are best not adhered
to. It's sloppy and unprofessional.

7, Use flash where it's not needed
Just because the client say they want Flash, doesn't mean you need to use it.
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It's your job to direct and guide the client to best use practices.

8, Under construction
1999 called, again, and would also like this page back, please. If it's not ready,
then put it to draft.

9, Claim a template
There are some beautifully designed and built templates floating around, free
and paid. Use them if you have to but please, don't claim it's your own work.

10, Ignore the client’'s long term needs
Don't just whack out a website and then ask for the cheque. Look at a website as
an element of the overall marketing strategy.

Contact

If you would like to discuss any of the above, we love feedback, good
or bad, or would like to discuss your next online project - website,
social media, or even SEOQ, feel free to get in contact anytime:

Point and Stare Ltd
Industry Workspace,
20 East Road,
London N1 6AD

Tel: 020 3319 7857
Email: info@pointandstare.com
Twitter: @pointandstare
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